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AFRICA’S ESSENTIAL 
FORUM FOR THE PRINTING 
& RELATED INDUSTRIES

Print Expo is ranked as the sub-continent’s essential forum 
for the printing, publishing and electronic media related 
industries, and bridges the gap between conventional and 
state-of-the-art digital technology in the printing and associ-
ated industries. Conferences running concurrently with Print 
Expo will also provide an insight into the latest trends and 
technologies, with a glimpse into the future world of print.

THE PRINTING
MACHINERY AND
SUPPLIES EXHIBITION
The printing industry is at the forefront of tech-
nological change, one of the greatest areas of 
advancement being the growing use of digital 
technologies, but also technology advancements 
in the area of conventional printing.  

In South Africa the printing industry encompasses 
printing, paper and newspapers and strives to be 
globally competitive. Naturally, a close relation-
ship exists with the packaging industry. 

Printing is spread over a wide spectrum of com-
panies from small to very large print houses pro-
ducing large runs and publishing of magazines as 
well as books. The equipment in use ranges from 
simple one colour machines to ultra sophisticated 
8 colour presses operating in conventional print-
ing and digital technologies. The industry prides 
itself in its use of equipment which can be found 
anywhere else in the world. 

More than 35000 persons are employed in print-
ing which is estimated at being R12 Billion per 
annum. Against this backdrop, the only show of 
its kind in Southern Africa, Print Expo 2009 

will provide a dynamic platform 
to showcase these latest technol-
ogy-driven products and services 
to a wide, targeted audience base.  

Showing consistent year-on-year growth, 
the printing, newspaper printing and packaging 
industry is performing well and has not only
met the supply of local demand, but also
meets the needs of the rest of Southern Africa. 
High quality products combined with attractive 
comparative costs continue to boost the export 
market.

The focus of Print Expo 2009 will be to 
highlight the latest international trends 
and innovations right across the board 
– buyers requiring latest informa-
tion on digital and conven-
tional printing solutions 
will find answers at 
the Expo.
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WHO WILL BE 
THERE?

The visitors will be: Directors, Owners, 
General Managers, Production 
Managers, Administrators, Buyers, 
Estimators, Machine Minders, 
Production Assistants, Engineers, 
Technicians, Sales and Marketing 
Managers, Designers and Artists, 
In-Plant Operators, Advertising 
Personnel, and Publishers.  

Quality visitors, at a senior level with 
decisive purchasing power, involved
in conventional and digital print 
industries will be targeted and 
invited to attend.

The phenomenal event held in 2007 
will go a long way in attracting the 
whole of the industry in 2009. You 
need to be there to meet, interact and 
gain exposure to your customers and 
potential customers and to compete 
for your market share.

BOOK YOUR STAND
Contact The Exhibition Manager
Specialised Exhibitions (Pty) Ltd
P O Box 82196, Southdale, 2135, South Africa
Tel: +27 (0)11 835 1565, Fax: +27 (0) 11 496 2854
Email: dniemack@specialised.com • Website: www.printexpo.co.za

“ We made good contacts within the
industry and we were pleased to see

participation by all the industry suppliers.”
Heidelberg Graphic Systems, Southern Africa: Chris Kyparissis, Marketing Manager

“ Print Expo is well attended by a
targeted market and supplied us with 

many new sales leads.”
Kemtek Print Solutions: Gavin van Rensburg, CEO

WHAT VISITORS WILL SEE

Manufacturers and suppliers will be exhibiting products and services that visi-
tors can use to improve the production and marketing of their products. These 
will include: • Adhesives • Bar-coding • Book-binding • Collating Equipment
• Computer Systems • Converting Machinery • Copiers • Densitometers
• Desk Top Publishing • Die Cutting • Digital Printing • Drying Systems
• Equipment and Consumables • Estimating Systems • Film • Flexo Printing 
• Foiling Materials • Folding Equipment • Glueing • Guillotines • Foil 
Stamping • Imaging Systems • Inkjet Printing • Inks • Label Printing • Labels 
• Laminating • Laser Printing • Narrow Web Printing Machines • Numbering 
Equipment • Offset Presses • Pad Printing  • Papers and Boards • Perforating 
• Printing Ancillaries • Print on Demand Systems • Plates • Services
• Proofing Equipment • Reconditioned Machinery • Reel Handling
• Rubber Stamp Supplies • Scanning • Screen Printing Equipment • Software 
• Stationery  • Stitching Equipment • UV Drying Systems 
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